Marketing, Fundraising, and Public Relations Internship
Legacy Counseling Center, Inc.
214-520-6308

Internship Overview: 

The Marketing, Fundraising, and Public Relations intern will help plan, direct, and coordinate marketing and publicity activities for Legacy Counseling Center. The intern will also research and develop events in new fundraising markets and help design and promote new and existing fundraising events. 

Learning Objectives:

1. Build strategic partnerships and develop relationships with donors, recipients, beneficiaries, and volunteers.

2. Explore the business side of charitable organizations and develop the skills needed in management, marketing, public relations, and fundraising.

3. Analyze trends in fundraising including areas for future growth, and develop new strategies to maximize fundraising resources.

4. Analyze the details of public relations and marketing process. 

5. Improve communication skills and gain confidence

6. Develop effective problem solving and decision making skills. 


Job Duties and Responsibilities:

The intern is expected to perform a variety of different tasks relevant to the above objectives.

1. Participate in fundraising projects i.e. event planning, project coordination, development of marketing materials, and other related tasks. 

2. Examine the importance and fundamental aspects of grant writing. This includes researching potential grants, learning about and using the grant application process, and understanding and implementing how to write a competent grant specific to the donor’s requests and guidelines.

3. Greet clients, answer phones, and assist clients with administrative needs. Enter client information into superbill, complete initial intake referrals, communicate with referring agencies, collect payments and keep records, and maintain databases.

4. Assist in developing innovative marketing techniques and strategies consistent with new trends, and design new marketing materials to distribute. Maintain social networking sites, keeping them updated with current new about Legacy and events pertaining to the organization. 

5. Undertake a marketing research project, from design, through analysis to report generation and presentation.



