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Communications Internship
Nancy G. Brinker promised her dying sister, Susan G. Komen, she would do everything in her power to end breast cancer forever. In 1982, that promise became Susan G. Komen for the Cure and launched the global breast cancer movement. Today, Komen for the Cure is the world’s largest grassroots network of breast cancer survivors and activists fighting to save lives, empower people, ensure quality care for all and energize science to find the cures. Thanks to events like the Komen Race for the Cure, we have invested nearly $1 billion to fulfill our promise, becoming the largest source of nonprofit funds dedicated to the fight against breast cancer in the world. 

Susan G. Komen for the Cure supports and encourages hands-on experience for those interested in the field of Communications. Interns will have the unique opportunity to work with the award-winning Communications Department of the world’s leading breast cancer organization, building awareness of Komen’s promise to save lives and end breast cancer forever.

The Communications internship at Komen for the Cure offers a wide range of experiences including media relations, internal communications, corporate communications, agency work and related fields. The intern works closely with the Communications Department in supporting the organization’s leaders, staff, Affiliate network and corporate partners, as well as members of the media.

While there is no compensation for the Communications internship, Komen for the Cure works with colleges or universities to comply with course credit where applicable.

Komen Department Description:  The communications department is responsible for overseeing all internal and external communications regarding Susan G. Komen for the Cure. Komen communications professionals handle all public relations and media campaigns and manage an external public relations agency. The department also plans and coordinates meetings and events that support Komen’s promise. Communications works directly with the brand marketing department in maintaining the Komen brand with headquarters staff, corporate partners and the Affiliate network. Communications professionals assist all Komen representatives in communicating a cohesive, clear message to its audiences—including the media, the general public and Komen’s 125 Affiliates. 
Project Description: 
Opportunities may include:

· Drafting materials such as news releases, advisories, fact sheets and company bios
· Observing media interviews with Komen spokespeople

· Participating in planning brainstorms
· Coordinating media pitches
· Working with Komen’s PR agency
· Developing press kits

· Maintaining resource databases

· Providing on-site assistance at special events including media events, conferences, Komen Race for the Cure events, etc.

· Attending training workshops focused on key message delivery and communications planning
Skills Required: 
· Editing/Proofreading skills

· Understanding of AP style writing

· Experience in Microsoft Word, Excel and PowerPoint

Candidates will need to be detail-oriented, willing to take initiative and able to manage time wisely with multiple projects. 

Education Required: College junior level or higher studying public relations or other communications-related field.
Completed Coursework Required: Introductory courses in journalism, public relations and marketing. 

Semester Requested:  Spring 08
Time Commitment: 20 hours/week
Contact information:  Lucy Dettl- ldettl@komen.org or Evelyn Thorpe- ethorpe@komen.org 
Apply online at www.komen.org/intern
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