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Description of the session. We are all concerned about our privacy. We know that information is being gathered every time we enter a website. In this study, the tables have been turned. We are asking this question: How do companies view privacy policies? Is customer privacy something that is joked about in the executive washroom or is it given careful consideration in the corporate boardroom? An exploratory web survey was used to answer the following research questions:  1) What are the relative influences of different functions/departments on the privacy policy of the organization?  2) How do firms measure the outcomes of privacy polices?  3) Does customer relationship orientation influence privacy policy orientation?  Results indicate that marketing, legal, and corporate office functions have the greatest influence on formulation of organizational privacy policies. Sixty three percent of the sample measured effectiveness of privacy policies. Customer satisfaction (87%) and retention (57%) were the most used measures. Information privacy policies can play a powerful role in creating and maintaining customer satisfaction. Companies are only now beginning to view privacy policies as a possible source of strategic advantage to enhance customer relationships.
Description of the series:   Sponsored by the College of Arts and Sciences, this lunchtime (“brown bag”) series of presentations features ongoing research, scholarship, and creative efforts by faculty members in the College.  The purpose of the series is to further promote those activities at TWU and to foster collegial and interdisciplinary relations among faculty members across the College and the University.  Although the presentations are by faculty members in the College, anyone interested in the sessions is welcome.  Presentation proposals are reviewed by an advisory committee consisting of representation from all the major areas of the College.  Future sessions:  Feb. 17, Dr. Foster on race and social identity; Feb. 25, Dr. Rohrer on teaching about race; March 3, Dr. Singh on the consumer purchase decision process.  
For further information:  To contact the presenter: PRaman@twu.edu; for information about the series: SSouris@twu.edu.
